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CERES (Coalition for Environmentally Responsible Economies)
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Welcome 

Green Mountain Energy Company has structured its business around a simple principle: Every kilowatt-hour of 
electricity we sell 





C O R P O R A T E  P R O F I L E  

 

http://www.greenmountain.com/


K E Y  I N D I C A T O R S  

 

Product Performance 

Green Mountain Energy Company uses the marketplace to 
promote the sale of  cleaner
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E N V I R O N M E N T A L  P E R F O R M A N C E  
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E N V I R O N M E N T A L  P E R F O R M A N C E  
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Green Mountain Energy Company participates in Earthshare, a program that encourages employees to 
make individual financial contributions to leading environmental organizations.  In 2002, we donated 
$8,766.08 through employee contributions and $3,331.00 through our corporate matching policy. 
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Environmental 

Performance: Products 
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Our Product Standard, Energy Supply, and Supplier 

Relationships 
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Because we are committed to offering cleaner electricity blends that give customers a way to support 
incremental environmental improvement, our choice of power suppliers is important.  We examine the 
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Pennsylvania  

Supply 
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Texas Supply 
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Operational Performance: Corporate Energy Use 
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 A formal standard addressing fiber content and chlorine processing has guided our paper 
purchases since 1999.  Under our current standard, paper must contain at least 30% post-
consumer waste recycled content.  The paper must be processed using process chlorine free or 
elemental chlorine free technologies.  Lastly, any virgin fiber within the paper should not be 
derived from old-growth forests.  We also use soy-based inks for printing.  Our paper selections 
meet, and often exceed, the requirements of the standard.   For example, in 2002 50% of the 
paper we used came from post-consumer recycled content.  

 

 

 
 

 
 



 

 



 

 


